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Niche Marketing

Tool Guide 6.4.2: Niche Marketing
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Join Facebook Group: Digital Entrepreneur Network:
https://www.facebook.com/groups/digitalentrepreneursnetworkdtn

Facebook Page: Purple Business Academy: https://www.facebook.com/profile.php?
id=61557291557064

Youtube Channel (Zaved Mannan): https://www.youtube.com/@MannanZaved
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Connect LinedIn: https://www.linkedin.com/in/zaved-mannan/

Purple Business Academy: www.purplebusiness.org
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"Tool Guide 6.4.2" unveils the art of Niche Marketing, a strategic
approach that targets specific customer segments rather than the entire
market. By understanding unique customer needs and preferences,
businesses can create tailored products and services, gaining a
competitive edge against larger companies. This guide equips small
entrepreneurs with the tools to build lasting relationships and achieve
sustainable growth in their niche markets.
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